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T6ém tat: Budc vao thé ky XXI, truyén théng dai chang thé gi6i da ghi nhan nhing khéi niém méi xuat hién
cling véi hién tuong vén héa phé bién dién ra trong hoat déng cia céc phuong tién truyén thong méi (new
media) ma “blog” va mang x& hoi 1a nhiing phuong tién dang duoc ngudi dung Internet wa chudng nhét. Cac
thuat ngi¥ “hau suw that” (post - truth), “cén phong déi tiéng” (echo chamber), “bong bong (mang) loc tin” (filter
bubble)... ngay cang phé bién trong hoc thudt khi miéu ta cac hién fuong cong chiing truyén thong tap trung
quan tam vao nhdng théng tin “giat gan”, Iap di, 1ap lai béi nhiéu ngusi phét biéu phii hop véi sé thich cda minh
ma khong cén dé y téi tinh chan that cua théng tin. DAy ciing chinh la thuc té dang dién ra hang ngay trong doi
séng x& hoi Viét Nam khi ma céc phuong tién truyén théng méi dang dan dén chiém vu thé trong céach tiép
nhén va chia sé thdng tin, hinh thanh cac xu hwéng vdn hoa méi trong céng chiing, déc biét la gidi tré.

Terkhoa: Van héa truyén théng ki thut sé, céc phuong tién truyén théng méi, vén héa béu danh, vén héa
triét tiéu.

Trwong Van Minh: Digital media cultural phenomena in the new media environment

From the beginning of the 21st century, world mass media n has noted the emergence of new
concepts along with the popular cultural phenomenon taking place in the activities of new media that
"blogs" and social networks are the most popular means of Internet users. The terms "post-truth", "echo
chamber", "filter bubble"... are increasingly common in academia when describing phenomenon of the
media public focusing attention on what is "sensational”, repeated by many people speaking in accordance
with their preferences without regard to the truthfulness of the information. This is also the reality that is
happening every day in Viethamese social life when new media are gradually taking over the position of
receiving and sharing information, forming new cultural trends among the public, especially young people.
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